X5 RETAIL GROUP

O6wwecTBO C OrpaHUYEHHO OTBETCTBEHHOCTbIO «ArpoTopr»

(OO0 «ArpoTtopr»)

YBa)kaemasn CBetnaHa BukroposHal!

OT umenn komnaHum 000 «Arpotopr» (Toproeas ceTb «[lATepouka», rpynna KomnaHuin X5
Retail Group — manee X5) u oOT cebs /AMYHO Bblpaxkalo BnarogapHOCTb MPOEKTHOM KomaHae 00O
«Bbunnanym» (panee Bunnanym), paboTaBwei Hag NpoeKTe MO CO34aHMIO AaBTOMATU3UPOBAHHOW
cuctembl BroaskeTuposaHua Ha nnatdopme IBM Cognos (aanee Cuctema), a umeHHo: ®ponosy Uropio,
KpusouleeBown fipocnase u KysHeuosy HukuTe.

B pesy/nbTaTe npoekTa BbiiM peanusoBaHbl BCe 3anBieHHbie TpebosaHua K Cucteme. PaboTbl
BbIMOJIHANUCE OYEeHb KayecCTBEHHO M B YCTAaHOBNEHHbIE CPOKM, YTO MO3BOJIN/O YXKe B XOAe MpoeKTa
3anycTuTb CUCTEMy B MPOMbBILWAEHHYIO 3KCMyaTaumio M YCMewHo NoAroTOBUTbL rofoBoNM BloakeT Ha
2017 rog.

MoHnmaHue ocobeHHocTen 6V|3Heca, onbiT, KAWEHTOOPUEHTUPOBAHHOCTbL WU CNa*XeHHasA
KOMaHgHaA pa60Ta KOHCY/1bTAHTOB BVII'II'IaHYM CTann 3anN0romM HaxoXAeHua nyyinx peLIJEHMVI CambliX
CNOXHbIX 3a4au.

Peanusauyma npoekTa NO3B0OJINNE HaM:

e CoKpaTuTb GopmupoBaHue GrogyKeTa ¢ 6 40 2 Hepenb;

e  VYBeAUYUTb CKOPOCTb ONEPaTUBHOTO CKBO3HOTO NepecyéTa MOAE/NN C HECKONbKUX AHEN
[10 HECKOJ/IbKMUX YacosB;

e CyllecTBEHHO YBENUYUTb AeTann3aLmio U J0CTOBEPHOCTb AaHHbIX;

e [lepeiTy Ha UEHTPANU30BAHHYIO METOAMKY NNAHUPOBAHUA, OCHOBAHHYIO Ha UCTOPUM K
Apaiisepax;

e [lonyunTb rMbKUii U Nerko maclTabupyemblii MHCTPYMEHT MIaHMPOBaHWUA 1 BloAMNKETHOM

OTYETHOCTU.

BbicOKMiA NpodeccUoHanbHbId YPOBEHb KOANEr M3 bunnaHym ABWUACA 3a40TOM  yCMeLWHbIX
. pe3ynbTatos paboThkl Hag NPOEKTOM. Hafeloch Ha AanbHeliee NAo40TBOPHOE COTPYAHMYECTBO.
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