X5 RETAIL GROUP

O6LecTBO C OrpaHU4YEeHHOI OTBETCTBEHHOCTbIO «ArpoTopr»

(OO0 «ArpoTtopr»)

YBarkaemasa CeBetnaHa BukroposHa!

OT umeHu KomnaHum OO0 «ArpoTopr» (Toproeas ceTb «[MaTepoyka», rpynna KomnaHuii X5
Retail Group — ganee X5) u oT ceba NUYHO Bblparkato 6naroAapHOCTb NPoekTHoN komaHae 000
«bunnaHym» (ganee BunnaHym), peannsosasLueit NPOEKT NO CO34aHUIO aBTOMATU3UPOBAHHON CUCTEMBI
CTpaTernyecKkoro nnaHMposaHusa Ha nnatpopme IBM Cognos TM1 (ganee Cuctema), a umeHHO: Pponosy
Wropto, KysbmeHko Makcumy, Boruesy Onery, Kpusoweesoi flpocnase, AranakoBy Bsuyecnasy,
Ky3sHeuosy Hukute u Mownceeson AnéHe.

B pesynbTate npoeKkrta Oblnu peanu3oBaHbl BCe 3asB/ieHHble TpeboBaHua K Cucteme. PaboTbl
BbIMOMIHAMUCL O4YEHb KayecTBEHHO W B YCTAHOB/MEHHbIE CPOKM, YTO NO3BOAMAO KpalHe 6bicTpo
3anycTtutb CUCTEMY B NPOMbILLIEHHYIO SKCNYaTaLMIO U YCNELWHO NoAroTOBMTL CTpaTernyeckme niaHsbl.

MoHumaHue ocobeHHocTeln 6M3Heca, onbIT, KANEHTOOPUEHTUPOBAHHOCTb W CAa)XeHHasn
KOMaHAHaA pa60Ta KOHCYNbTaHTOB bunnaHym ctanu 3a/IOFOM HaXOXAEHWA ONTUMabHbIX pEU_IEHVIﬁ
CaMbIX CNOXKHbIX 3a4au4.

Peanusaumsa npoeKkta NO3BOINAA HAM:

e  COKpaTWUTbL Bpema Ha NOATOTOBKY CTPATErMYECKMX MAAHOB C 4-X 40 2-X Hedeb;
e  ABTOMaTM3UpPOBATb CUCTEMY CTPATETMYECKOTO U rO40BOTO NAAHUPOBAHUSA;

e CywecTBEHHO YBEIMYUTL AETANN3ALMIO U AOCTOBEPHOCTb AAHHbIX B CUCTEME;
e [lepeilTu Ha eguHYI0 METOAUKY CTPATEFMYECKOTO NAAHUPOBaHMWA,

Bbicokuit npodeccMoHanbHbi ypoBEHb KOAMEr W3 BunnaHym ABWACA 3a/10FOM  YChewHbIX
pe3ynbTatoB paboTbl Hag NPOEKTOM. Hageloch Ha AasibHeLwee NA040TBOPHOE COTPYAHMUYECTBO.
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